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CampaignChain Documentation


Developers

Get started with CampaignChain quickly in this step-by-step guide.



	Quick Tour for Developers





Learn the general concepts of developing with CampaignChain.



	The Developer Book
	What is CampaignChain?

	Development Mode

	Module Basics

	Channel and Location Modules

	Activity and Operation Modules

	Call to Action (CTA) Tracking









Hands-on tutorials that teach you how to use CampaignChain in concrete scenarios.



	The Developer Cookbook
	Connect A New Online Channel












Administrators

Documentation that explains how to install and configure CampaignChain.



	The Administrator Handbook
	Installation

	Configuration

	System Requirements












Users

Tips & tricks for marketers to make the best use of CampaignChain.



	The User Manual
	What is CampaignChain?

	Get Started












Miscellanea



	Contributing
	Contributing to Documentation





	Glossary

	Documentation License
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The User Manual



	What is CampaignChain?
	Key Features

	Basic Concepts

	User Interface

	Footnotes





	Get Started
	1. Connect to a Channel

	2. Create a Campaign

	3. Create an Activity
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What is CampaignChain?

CampaignChain is open-source campaign management software to plan, execute and
monitor digital marketing campaigns across multiple online communication
channels, such as Twitter [http://twitter.com], Facebook [http://facebook.com], Google Analytics [http://www.google.com/analytics] or third-party CMS,
e-commerce and CRM tools.

For marketers, CampaignChain enables marketing managers to have a complete
overview of digital campaigns and provides one entry point to multiple
communication channels for those who implement campaigns.


Key Features

CampaignChain covers three main areas of outbound and inbound campaign management:

Planning


	Define campaign goals and milestones.

	Create and schedule campaign activities and operations on multiple online
channels.

	View and modify campaign activities and operations using an interactive
timeline.



Execution


	Automatically execute scheduled activities and operations.

	Collect data for monitoring during campaign duration.

	Automatically notify responsible persons if errors occur during campaign
execution.



Monitoring


	Analytics reports: Channel-specific reporting and analytics (number of
Facebook views and comments, number of Twitter retweets, and so on) for
accurate campaign ROI measurement.

	Budget reports: Defining budgets and spend per channel.

	Sales reports: Integrate with CRM and other tools to view and analyze
leads generated by each campaign.






Basic Concepts

CampaignChain’s software architecture has been designed along digital marketing
terms and concepts in a specialized way, so this section gets you up to speed
on CampaignChain’s terminology and explains the main entities to you.

CampaignChain knows two types of entities, a Medium and an Action, which are:







	Medium
	Action




	
	Channel

	Location




	
	Campaign

	Milestone

	Activity

	Operation










Campaigns

Campaigns are at the core of CampaignChain, and are the “DNA of modern digital
marketing”[1]. In CampaignChain, every campaign uses one or more communication
channels. Campaigns also have milestones and activities.

Campaigns usually come in two variants: manually scheduled campaigns,
which have a defined start and end date, and triggered campaigns
(also called nurtured campaigns), which occur in response to user events.
A campaign focused on a new product launch is an example of the former,
whereas a drip email campaign that begins when a user fills up a registration
form is an example of the latter.




Channels & Locations

Campaigns use online channels, which are the pathways by which campaign
content reaches its audience. Common examples of channels include websites,
blogs and social networks like Facebook and LinkedIn. For monitoring purposes,
CampaignChain also allows connections to channels to retrieve traffic statistics
(e.g. Google or YouTube Analytics) and lead generation data maintained in a CRM.

Every channel includes one or more locations, which allow granular publishing
of campaign content. For example, a Twitter channel has only one location: the
Twitter stream. However, a website channel might have various locations: a
landing page, a banner on the home page, a “Contact Us” page with a form,
and so on. Similarly, a LinkedIn channel might consist of two locations:
a company profile page and a news stream. Locations are being created when
connecting to a new Channel.

Furthermore, Locations can be created by an Operation. For example, an Operation
that posts a Tweet on a Twitter stream is essentially creating a new Location
(i.e. that Tweet) within a Location (i.e. a Twitter user’s stream). Learn more
about Operations below.




Milestones

Milestones are key events or reference points during a campaign. For
example, the campaign go-live date could be a milestone, and a press tour
could be a second milestone. When you set up campaign milestones, related
actions can be defined. For example, you could compare analytics data between
two milestones. Or you could notify a member of your marketing team to start
working on the next set of tasks once a milestone has been reached.




Activities and Operations

Every location allows one or more activities which can be undertaken.
For example, creating a new post is an example of an activity for a blog
channel.

Every activity must always have at least one operation. For example,
posting on Twitter is one activity which equals the operation.

In other cases, a single activity may encompass multiple operations. For
example, defining and creating a Google AdWords campaign that runs for 3
months is a possible activity for the Google AdWords channel. However,
this activity could consist of two operations: the first operation might
be a Google Ad that runs for the first 2 months of the campaign, and the
second operation would be a second, different Google Ad that runs for the
remaining 4 weeks.






User Interface

CampaignChain’s Web-based user interface is responsive and works on Desktop computers
as well as mobile devices such as Tablets and Smartphones.




Footnotes




	[1]	This terminology was used by Lars Trieloff in his Feb 2014 presentation [http://www.slideshare.net/lars3loff/the-dna-of-marketing],
which also inspires CampaignChain’s architecture.
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Get Started

This is a brief step-by-step guide on how to create your first marketing
Campaign and Activity within CampaignChain. You will learn how to connect
Twitter as a Channel and how to post a Tweet on the stream of the related
Twitter user account.


1. Connect to a Channel

To connect a Twitter Channel with CampaignChain, click the Create New
button in the header menu and choose Location.

[image: ../_images/create_new_location.png]
On the next screen, select Twitter as the Channel and click Next.

[image: ../_images/select_new_twitter_location.png]

Note

Should you now see the Provide Application Credentials screen, then please
ask the CampaignChain administrator to do this for you and proceed as follows.



When clicking the button Connect with Twitter, the login screen for Twitter
will be displayed to you. Please enter your Twitter user name and your Twitter
password.

[image: ../_images/twitter_channel_login.png]
If Twitter accepted your credentials, the stream of the Twitter user you
logged in as will now be available as a Channel Location within
CampaignChain.




2. Create a Campaign

An Activity such as posting on Twitter can only be created from within a
Campaign. Click the Create New button in the header and choose
Campaign.

[image: ../_images/create_new_campaign.png]
Select the campaign type Scheduled Campaign and proceed with Next.

[image: ../_images/select_scheduled_campaign.png]
Fill in the fields to populate your new Campaign with data, such as:


	Name: An arbitrary name of your Campaign, e.g. “Launch of new product”

	Timezone: The timezone of the Campaign. For international marketing teams,
the best choice is UTC.

	Duration: Pick the start and end date of your Campaign.

	Assignee: The person in your team responsible for the Campaign.



Click Save and your first Campaign will be created.

[image: ../_images/create_new_campaign_form.png]
If you now click Plan in the header navigation, you will see your new
Campaign in the Timeline.

[image: ../_images/timeline.png]



3. Create an Activity

Now you are ready to create your fist Activity, which will be posting a status
update on Twitter.

Click the Create New button in the header and choose Activity.

[image: ../_images/create_new_activity.png]
In the next screen, select your newly created Campaign and in the Location
field, pick the Twitter user stream you just connected to.

Once you have selected the Location, a new field will appear which allows you
to select the Activity you want to perform within the Location. Here, choose
Update Status and click Next.

[image: ../_images/create_new_activity_form.png]
A form will appear and prompt you to insert the following data:


	Activity Name: An arbitrary name that will be used within CampaignChain. For
example, “Initial announcement”.

	Twitter Message: This is the text that will appear on Twitter, e.g. “Try
our new product, it’s awesome: http://www.example.com/newproduct”

	Due: Here, you can schedule the tweet to be posted at a specific date and
time.

	Assignee: Define who is responsible for taking care of this Tweet.



[image: ../_images/new_twitter_status_update_form.png]
That’s it! If you now click Plan again, you will see the new Activity as
part of your new Campaign.







          

      

      

    


    
    

  

    
      Navigation

      
        	
          index

        	
          next |

        	
          previous |

        	CampaignChain 1.0.0-beta.1 documentation 
 
      

    


    
      
          
            
  
Glossary


	Activity

	Every location allows one or more Activities which can be undertaken.
For example, creating a new post is an example of an Activity for a
blog Channel.

	Campaign

	Campaigns are a series of marketing operations utilizing one or more
communication channels. Campaigns have Milestones and Activities.

	Channel

	Campaigns use online channels, which are the pathways by which
campaign content reaches its audience. Common examples of Channels
include websites, blogs and social networks like Facebook and LinkedIn.

	CTA

	Call to Action

	GUI

	Graphical User Interface

	Hook

	A Hook is a reusable component that provide common functionality and
can be used across modules to configure Campaigns, Milestones, Channels,
Locations, Activities and Operations.

	Location

	Every Channel includes one or more Locations, which allow granular
publishing of campaign content. For example, for a Twitter Channel,
the Twitter stream is a Location.

	Milestone

	Milestones are key events or reference points during a Campaign.
For example, the campaign go-live date could be a Milestone, and a
press tour could be a second Milestone.

	Module

	A module is a pre-packaged set of functionality. In CampaignChain, modules
are developed as Symfony bundles, with additional configuration that
allows CampaignChain to load them into its system.

	Operation

	Every Activity must always have at least one Operation. For example,
posting on Twitter is one Activity which equals the Operation.

	Tracking ID

	Each Call to Action has a unique Tracking ID assigned by CampaignChain
which enables CampaignChain to match a URL clicked in a Channel to a
Location specified inside CampaignChain.
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